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Neighborhood lcvs

Business Beat
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is a new website launched by Jennifer
Cochrane (resident of Maplecroft Lake
Lane) and Lor Frascan {
River Ford). Their mission is to save con-
sumers time and money and to promote
local businesses. LKN Savings features

deals‘promotions offered by all sorts of

businesses in the Lake z\.lrn'..an Area and
makes these casily accessible ro residents.
10n, LKN Savings

hensive calendar of local events, with a

In 2ddir as @ compre-

focus on free family-friendly activities. Tt

also offers usetul local links, and informa-

o find the cheapest gas
The 1.-.';_']:'5'. e is

- 7 E r 3
ered as a COmMmILIMITY SErvie and

tion about where t
prices and free Wi-Fi.
betrie o
it is free to both businesses and consum-
£r5.
Jennifer and Lor were both previously
executives in their respective fields - Jen-
nifer ar the Federal Reserve, and Lori

at Liz Claiborne. They both found that
the demands of their executive positions,
particularly the travel demands, were too

often intruding on their fami Iv quality-

rior resident of

of-life. They decided to stay home with
their children. Like most families, they
found that they were very busy and just
couldn’t keep up with all the great busi-
nesses and activities going on in the arca.
They came up with the concept for LKN
Savings when Lori happened upon 2
great sale at one of the local shops and
passed the information on to a friend.
The friend said, 1 wish there was a place
where 1 could go that would j.::'r me

I dontt

have tme to browse o | alwayve miss

when great deals are available.

these th " Jennifer and Lori agreed.

I".-w
Thev did some research and found that
there just isn't anvthing like that out

fhf'n:. Thuss, they moved forward ¢

ate LKN Savings.
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They didn't have any funding or much
built LKN

Savings by rolli ing up their sleeves and

money to invest, so they

gerting busv. They started with a lot of

research and created a business plan. To
berter undersrand the retail market in the

area, they li literally got in their cars and

Jennifer Cochrane
jennifer@lknsavings.com
www.lknsavings.com
877-LKN-2008

drove all around Davidson, Cornelius,
Huntersville and Mooresville and buile
included all the

shops and restaurants and their locations

a huge spreadsheet that

Once they had a mock up of the website,
they went door to door and spoke to

businesses to ask them if they would like
ta be included on the site. They lamched
MNovember 1, 2008. They now

have well over 400 businesses listed on

the site on

the site and that number continues to

increase daily,

With the economy the way it is, the
LKN Saxvin

SAVE MONCY at luc;i_

timing couldnt be better
helps consumers
It 2lso he

businesses lps promote local

businesses in a tough market. Jennifer
and Lori found that in the couple months
between the time thar they drove around
and built up a list of the busincsses in the
area and the time that I:.':v.'.-_1r went back

to speak to business owners, a lot had
changed T_'n_f'..\:'mnarel_"., quite a few of
the businesses had gone out of business.
New b

businesses had moved locations. Even

usinesses had opened up, and many
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the names of some of the shopping cen-
ters had changed. One of the

LEN Saving

find out wha

benefits of

is that it will help residents
s currently out there in the

local arca.

KN Savings is offered for free as a com-
munity service. Ultimately, when the
traffic 1o the site is sufficient 1o fustify ir,

Jennifer and Lori will be seeking adver-

_: revenue o Oover ..'.I'ln.":T [ame .:I.r'll.-ll.
Expenses, Their plan, however, is 1o keep
the business listings that are now free as
inexpensive as possible. “We really want

to help promote the small, independent-

hv-owned businesses that make the Town
f Diavidse

charming. Most of the small businesses

and the surrounding area

don't have big advertising budger=. We

are not looking to make LEN Savings a

of bells and whistles

e with oo

and end up pricing our the |

The appeal of LKXN Savings is that it is
designed by and for local residents. There
is something for everyone. Deals are
organized by category (for example, “res-
taurants & pubs,” “wellness & fitness” | s0
that residents looking for a certain rype

of business or product can search fora
deal on that particular thing. Deals are
also orpanized by location (for example,
“Davia

denrs can check the site before they go

son - Downtown' ) =0 that resi-

out to find out whar sales and promotions

arc happening in the part of town where

they are hezding. In addition, deals are
organized by customer interest: there’s

a2 “Friends'Couples Night Out” section
featuring drink and live music specials by
day of the week; there's a "Kids' Corner”
section that feamres kids eat free infor-

mation, specials on birthday party pack-

ages, and free events for the kids; theres a

section for senlor discounts with hinks to

Neighborhood/.cws 21

local seniors calendars. One of the thing
that |

Lori 15 the

was somewhat surprised Jennifer and
value of their Local Events
Calendar. “There 15 so much going on in

the area! Our events calendar is grow-

If vou own a business vou would like 1o

have included on LEKIN Savine

5. 0r if Viour
church or other associations are sponsor-

ing any events vou would like to see listed
on the LKN Savings calendar, please con-

tact Jennifer or Lori. They can be reached

ar lkni®lknsavings.com or 704-780-4352

&t knedicor@nl pub.com
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